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   Anheuser-Busch InBev, Reviewing all 140 Labels 

Immediately ceased production of “remove ‘no’ from your vocabulary” 
 

St. Louis, MO -April 28, 2015- Anheuser-Busch InBev (NYSE: BUD) admits that it missed the 
mark on Bud Light labels for their ‘Up for Whatever’ Campaign. Unfortunately the label has been 
associated with negative connotation, which was not the intention. Going forward, BUD is 
creating more steps involved in the process of label approvals. 

The teams at Anheuser-Busch apologies for the label containing the message of “the perfect 
beer for removing ‘no’ from your vocabulary for the night.”  The company will be reevaluating all 
140 labels.  

“We as a company, deeply regret our development of the blue band on the most recent Bud 
Light bottles.” said Thomas W. Santel, President and Chief Executive Officer of Anheuser-
Busch InBev. “After working on this ‘Up for Whatever’ Campaign for two years, our goal has 
been to promote Bud Light as a brand that engages with consumers in a positive, upbeat and 
light-hearted way. Anheuser-Busch InBev would never condone disrespectful or irresponsible 
behavior.” 

Anheuser-Busch InBev, is the leading global brewer and one of the top five consumer products 
companies. Beer, the original social network, has been bringing people together for thousands 
of years and BUD’s portfolio of well over 200 beer brands continues to forge strong connections 
with consumers.  

 

 

 

 

 

 

 



Tweets: 

 

“Bud Light’s ‘remove ‘No’ from your vocabulary’ Label was not meant to condone irresponsible 
behavior and we sincerely apologize. #nomeansno.”  
 

“Bud Light’s ‘remove ‘no’ from your vocabulary’ label was meant to encourage people to try new 
things. We are sorry for the misunderstanding.” 

“We missed the mark and do not condone disrespectful and irresponsible decorum. 
#nomeansno” 

	  

	  

	  

	  


